REGULATIONS

"Win a magical trip to London"

organized BY COLGATE-PALMOLIVE COMMERCIALE

The Company Colgate-Palmolive (Pty) Ltd (hereinafter "the Company") launches the prize event named
"Stand a chance to Win a magical trip to London" as specified below.

Participation Period: This prize event will be advertised starting from September 1st,
2026. It will be possible to participate, from September 1st, 2026 to
October 31st, 2026, by scanning the QR code relative to the contest.
The final draw will be held by December 1st , 2026.

Territorial Scope: This prize event will take place in South Africa

Recipients: All adult natural persons (hereinafter “Recipients”), resident and
domiciled in South Africa

Purpose of the This prize event aims to increase the awareness of the brand
prize event: Colgate Palmolive. It is specified that for the purposes of
participation no purchase of products or services is required

PRIZES:

The Company expects to award a group tour with 2 prizes (2 individual Winners with a plus 1
per winner which will constitute the group). The group tour consists of a pre-planned week
(being 5 days, first day travel to be and starting on the Monday and ending on the Friday being
the last day in London) in London with a total presumptive value of R 55 000 per person. The
total cumulative value of the prize under this competition is an estimated R221 720 (subject to
change based on Flight cost and exchange rate).

The group tour includes:
e Round-trip flight from Johannesburg to London (including airport taxes and medical

baggage insurance) per Winner and plus 1 (a total of 2 tickets per Winner). It is specified
that:

o Departure tickets are from O.R Tambo International Airport and in the event that
the winner is based outside of Johannesburg it is at the winners cost to travel to
Johannesburg.

o Flight dates cannot be changed.

e Airport/hotel/airport transfers as specified by the Promoting Company.

e Accommodation for the duration of the group tour, being 1 room for each Winner who is
to share with their plus 1, with breakfast at the accommodation included as selected by
the Promoting Company. It is specified that:

o The prize must be utilized, subject to availability, within 1 January 2027 - 30
June 2027

o Any additional rooms will be at the winners own expense.

e The prize is not transferable and the winner must be one of the users indicated.



It is forbidden to resell the prize and/or any element of the same. To attempt, as
determined by the Promoting Company acting reasonably, to do so shall result in the
immediate forfeiture of the prize.

The Prize does not include: eventual tourist tax, transfers not indicated as included,
meals not indicated as included, food products, beverages, souvenirs, tips, car parking
costs, transfer from/to place of departure, trips and excursions not indicated as included,
or other costs of a personal nature and everything that is not indicated in the present
Regulations. Neither the Promoting Company nor other suppliers of the prize will
therefore be responsible for such costs.

The value of the prize is determined in a presumptive way; if the use of the prize
generates a lower or higher value than that defined in a presumptive way, no adjustment
can be requested by the winner.

The winner and companions must be resident in South Africa, must travel on the same
dates and on the same means and must not be subject to any restriction regarding the
possibility of traveling.

The winner and their travel companion must hold valid passports and comply with all
immigration, customs, health and entry requirements applicable to travel to and from the
United Kingdom. Obtaining and maintaining valid passports, visas, travel authorizations,
vaccinations and any other travel documentation required for the trip will be the sole
responsibility of the winner and their travel companion, and all related costs will be for
their own account.

The Promoting company and their respective service providers will not be responsible
for any delays, refusals, cancellations or losses resulting from the winner or their travel
companion failing to obtain the required travel documentation or meet applicable entry
requirements.

If the winner or their travel companion is unable to travel because they fail to obtain the
necessary travel documentation, the prize will be forfeited and no cash alternative,
replacement prize or compensation will be provided.

The winner can indicate minor companions only in the case in which they hold parental
authority and provide the relative supporting documentation.

The winner and companion will be required to respect all terms and conditions of the
suppliers of the prizes, including, by way of example but not exhaustive, the terms and
conditions of the travel supplier and those relative to hotel accommodation. In particular,
they must follow and respect all guidelines and instructions (relative, for example, to
health and safety) and all applicable legislative and regulatory provisions. Furthermore,
eventual stipulation of additional insurances not provided by the carrier and/or not
included in the prize will be at the expense of the winner and companions.

It is the responsibility of the winner to provide truthful data for the purposes of delivery of
the prize; the Promoter will therefore not be responsible for the failed delivery of the
prize due to the communication of incorrect or incomplete information by the winner.
The winner and companions will be responsible for eventual additional costs of use not
at the expense of the Promoting Company. It will be the responsibility of the winner to
agree with their companions the distribution of such costs.

The Promoting Company will not be responsible for causes of force majeure
independent of its will that prevent it from respecting the present regulations or that
determine omissions or delays, such as causes of force majeure, like natural calamities,
climatic conditions, strikes, flight cancellations etc... by way of example but not
exhaustive or similar circumstances that render it not advisable to travel or for any other
cause outside the control of the Promoter itself. The Promoting Company does not
assume responsibility in the case in which the winner and/or companion cannot utilize



the prize for reasons independent of it and will not be held responsible for eventual
losses or damages suffered by any traveler deriving from the failed application or
verification of the travel notices issued.

e The winner is responsible for their behavior and for that of their companions. The
Promoting Company and suppliers of the prize will not be therefore in any way
responsible in the case in which the winner and/or companions act in such a way as to
cause a situation of danger for themselves and/or for third parties and/or assume
antisocial behaviors in any manner and/or that can cause disturbance and/or annoyance
to third parties.

e In the case of failed presentation of the traveler(s) at the date of departure or if, for other
reasons, only part of the prize were utilized, the same will be intended anyway
completely delivered and the winner will have nothing more to claim from the Promoter
or from suppliers of the prize.

e The Promoting Company will not be held responsible for eventual losses or damages
suffered by the traveler(s). The traveler(s) will not be able to recourse against the
Promoter for example for failures, thefts, accidents, delays or problems outside the
responsibility of the Promoter. Therefore, the Promoting Company in such eventualities
will have no obligation of replacement of the prize with an alternative one of equal or
greater value.

e The Promoting Company cannot be held responsible if circumstances independent of its
will verify that prevent it from respecting the present Regulations and/or that determine
omissions or delays, including causes of force majeure, such as by way of example but
not exhaustive, natural calamities, climatic conditions, strikes, cancellation of flights or
similar circumstances that prevent from or even only render not advisable to travel as
well as any other cause outside the control of the Promoting Company.

e This competition is not open to directors, members, partners, employees, agents or consultants of
the Promoter, any person who controls or is controlled by the Promoter, or any supplier of goods
or services in connection with the competition, or their respective spouses, life partners, business
partners or immediate family members.

e In the event that the award of the prize under this competition would, in the discretion of the
Promoting Company, result in the contravention of the Promoting Company's policies, the
Participant shall be disqualified from his/her entitlement and participation in this competition.

e "Warner Bros. and its affiliated companies are not promoters, co-promoters or administrators of
this Prize event. By participating in the Prize event, participants agree to release and hold
harmless Warner Bros. Discovery, its affiliated companies and respective officers, directors,
employees and agents from and against any claim or legal cause arising from participation in the
Prize event or from the receipt or use of any prize."

e The value of the prize is to be understood as of the date of drafting of the present regulation. The
prizes up for grabs cannot be converted into cash nor into gold tokens or any other monetary
equivalent. Eventual images of prizes present on the materials are for illustrative purposes.

METHODS OF PARTICIPATION:

To participate each Recipient must connect to the site scan the QR code available directly on the
promotional materials and complete the procedure as described in the points to follow:

1. Register by indicating their personal data and a valid e-mail address, according to the indications of the
form;

2. Declare to accept the Regulation and provide the privacy consents requested;

3. Subsequently it will be possible to participate in the final extraction of the prize up for grabs. It is



specified that each Recipient can participate in the contest only once.

FINAL EXTRACTION:

All valid entries received during the competition period will be extracted and used for the final draw, which
will take place by automated randomised selection process on December 1st, 2026. Two (2) names will be
drawn as provisional winners.

COMMUNICATION AND VALIDATION OF THE WIN:

To validate the win, the provisional winner will be contacted following the draw via telephone call by the
Promoting Company’s agency. The promoting company or its authorized representatives shall make 3
(three) attempts to contact the provisional winner(s). If the provisional winner does not answer or respond
to the final call within 24 hours of the final telephone call the provisional winner shall forfeit his/her prize
and the Promoting Company shall randomly select a new provisional winner by randomised means. The
delivery of the prize will be at the discretion of the Promoting Company.

PRIZE FORFEITURE:

In the event that the provisional winner who was randomly selected to win the prize does not respond to
the Promoting Company or its authorised representative(s) within 24 hours of the final telephone call the
provisional winner shall forfeit his/her prize.

In the event that the provisional winner is not able to obtain a visa or otherwise is undable to travel outside
of South Africa or to London his/her prize shall be fortieted.

FINAL NOTES

e Participation in this prize event implies for the "Recipient" the unconditional and total acceptance
of the rules and clauses contained in the present regulation without any limitation.

e The data entered at the moment of participation in the contest must correspond to truth and must
not be fictional or pseudonyms. In case of non-correspondence and truthfulness between the data
provided at the act of participation and the documents necessary for the confirmation of the win,
the "Recipient" will lose the right to the obtaining of the prize.

e The Promoting Company assumes no responsibility for problems of access, impediment,
dysfunction or difficulty regarding the technical tools, the computer, the cables, the electronics, the
software and the hardware, the transmission and the connection, the telephone line that can
prevent a competitor from participating in the contest.

e The Promoting Company is not responsible for failed delivery of communications made to
participants due to the indication by them of incorrect and/or not updated data, to
non-existent/erroneous, not available e-mail addresses, to mail boxes full or disabled, to
unreachable servers or to anti-spam filters. Based on one's personal computer security settings
and those defined by "internet providers," some e-mail communications, although free of
suspicious information or sensitive data and guaranteed constantly with appropriate Antivirus and
AntiSpam filters, could be recognized as SPAM or Unsolicited mail. It is recommended therefore to
perform a quick consultation of the folder SPAM / Junk mail.

e The Promoting Company, only after having ascertained the correctness of participation, will
provide to send the prize. The participant will lose the right to obtaining the prize if the data
provided in the participation phase are not confirmed and/or should result not truthful. The
Promoting Company assumes no responsibility in case of failed delivery of prizes due to the



indication of incorrect data by the participants.

e The Promoting Company reserves the right to exclude Recipients who do not participate in good
faith (double identities, multiple registrations with different e-mail addresses, use of software,
automated systems etc.). With the purpose of avoiding fraudulent and speculative behaviors by
Recipients, the Promoting Company reserves the faculty of signaling them to competent
authorities (by way of example but not exhaustive: Guardia di Finanza, Agenzia delle Entrate ecc.)
without proceeding to validation of relative participations and to consequent sending of prizes.

e Users who, according to the unquestionable judgment of the Promoting Company or third parties
by the same incarcerated, result winners with means and tools judged fraudulent or in violation of
normal course of the initiative, will not be able to enjoy the prize won in such way. The Promoting
Company or third parties by the same incarcerated, reserve the right of proceeding, in terms
judged most opportune and in respect of laws in force, to limit and inhibit every initiative aimed to
bypass the participation system devised.

e Personal information: By entering the competition, you consent to the collection, use,
storage, disclosure and processing of your personal information by the Promoter for a
reasonable period for the purposes of administering the competition, providing the prize
and other activities as contemplated in these rules. The types of personal information that
the Store Owner may collect includes information necessary for its legitimate business
interests and the categories of personal information identified in relevant data protection
laws in South Africa. This may include your name, identity number, e-mail, physical and
postal addresses, contact information, and other information you provide when entering
and participating in the competition.

e Consumer Protection Act: It is not intended that any provision of these rules contravenes
any provision of the Consumer Protection Act, 68 of 2008, and therefore all provisions of
these rules must be treated as being qualified, if necessary, to ensure that the provisions
of the Consumer Protection Act are complied with.

e | aw and jurisdiction: These rules shall be governed by the laws of South Africa. The
participant consents to the non-exclusive jurisdiction of the High Court (Gauteng Local
Division, Johannesburg) in respect of all matters arising out of or in connection with the
competition or these rules.

No Fees for Participation is free, except for the cost of connection to Internet defined
participation: by the tariff plan of the operator used by the participant that does not
represent any income for the Promoting Company. All prizes will be
delivered free of charge within the maximum term ending on the 30 June
2027 from the date of identification of the winners.

Publication of

Regulations: Availability of these rules: A copy of these competition rules may

be obtained by contacting the Promoter on its Share Call line:
0860-114-146, or by email at consumer_sa@colpal.com.
Alternatively, these rules are also available on Colgate’s website:
www.colgate.co.za, listed under ‘Competitions’.



http://www.colgate.co.za

REGULATIONS

Prize Contest "Stand a Chance to Win your favorite Funko Pop! every day"

organized BY COLGATE-PALMOLIVE

The Company Colgate-Palmolive (Pty) Ltd launches the prize event named "Stand a Chance to Win a
Funko Pop! every day" as specified below.

Participation Period: This prize event will be advertised starting from September 1st,
2026. It will be possible to participate, from September 1st, 2026 to
October 31st, 2026, by scanning the QR code relative to the contest.

Territorial Scope: This prize event will take place in South Africa

Recipients: All adult natural persons (hereinafter “Recipients”), resident and
domiciled in South Africa

Promoted The products indicated below are involved in the promotion: -
Products (based Colgate Harry Potter Toothpaste 50 ml -8718951819917

on availability in Colgate Harry Potter Manual Toothbrush-8718951804173
the point of sale): Colgate Harry Potter Battery Toothbrush -8718951776418

PURPOSE OF THE PRIZE EVENT:

This prize event aims to increase the knowledge and sale of the products involved in the promotion.

INSTANT WIN PRIZES (33 PRIZE PER week for 8 weeks and 36 for the last week ):

The Company expects to award 33 Funko Pop! Harry Potter a week with an approximate market value
of R350.00) for a total of 300 prizes over the entire period provided for participation.
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The value of the prize is to be understood as of the date of drafting of these regulations. The prizes up for
grabs cannot be converted into cash or into gold tokens or any other monetary equivalent. If, at the
moment of delivery, the prizes indicated above should no longer be available or no longer present on the
market, the Promoting Company will provide to deliver to the participants substitute prizes of a value at
least not lower than that of the prizes promised with these regulations. Any images of the prizes present
on the materials are for illustrative purposes.

PRIZE POOL.:

R73 288.35



METHODS OF PARTICIPATION:

All "Recipients" who purchase, from September 1, 2026, to October 31, 2026, with a single Purchase
Document, at least 3 involved products (of their choice), at the points of sale indicated in the "Territorial
Scope" paragraph, can participate and stand a chance to win the prize available in the draw for the week
in which they purchased the qualifying products. Each participant can only participate in one weekly draw
per qualifying purchase.

Participation is valid exclusively for purchases made with a "clear" Purchase Document, reporting entirely
or partially the description of the products involved purchased. It is specified that: by "clear" Purchase
Document is meant the commercial document of sale or purchase performance, also called for those who
make purchases in physical stores or invoice/receipt in the case of online purchases. In the case of online
purchases, it will not be possible to participate with the order/shipping confirmation, but only with the
invoice/receipt. The Purchase Document must report a date and time, if present, which is within the
competition period and prior to the time of execution of participation.

This competition is not open to directors, members, partners, employees, agents or consultants of the
Promoter, any person who controls or is controlled by the Promoter, or any supplier of goods or services in
connection with the competition, or their respective spouses, life partners, business partners or immediate
family members.

In the event that the award of the prize under this competition would, in the discretion of the Promoting
Company, result in the contravention of the Promoting Company's policies, the Participant shall be
disqualified from his/her entitlement and participation in this competition.

To participate in the Stand a chance to Win draw for the prizes up for grabs each "Recipient" must
connect to the site on the QR Code and fill out the form, completing the procedure indicated to follow:

1. Register by indicating their personal data and a valid e-mail address, according to the indications of the
form;

2. Declare to accept the Regulations of the initiative and provide the required privacy consents; .

3. Participants are required to retain their original till slips until the winners have been contacted and the
validation process has been completed. If the Provisional winner cannot provide the till slip. The
provisional winner shall forfeit his/her prize and the Promoting Company shall randomly select a
provisional new winner.

The original "clear" Purchase Document (i.e., reporting partially or entirely the name of the promoted
products purchased) must be kept for any verifications subsequent to the participation, together with the
barcodes of the products purchased for any subsequent verifications.

ASSIGNMENT OF PRIZES:

A total of 33 prizes are available every week for the competition period, with a total of 300 prizes available
during the entire period. For each week of the competition period a list of entries for that week will be
validated and from that validated list 33 participants will be randomly selected as winners for that week.
The prize eventually not assigned during a week will be put back up for grabs during the following week,
with the exception of the last day of participation (October 31, 2026). Each Purchase Document will allow
only one participation, regardless of the number of products involved in the promotion purchased beyond
the minimum threshold required. In the event that at the end of the competition period there are prizes
unawarded, the Promoting Company shall not be obligated to award those prizes to any participant not



selected in any of the weekly draws.

COMMUNICATION AND VALIDATION OF THE WIN:

To validate the win, the provisional winner will be contacted following the weekly draw via telephone call
by the Promoting Company’s agency. The promoting company or its authorized representatives shall
make 3 (three) attempts to contact the provisional winner. If the provisional winner does not answer or
respond to the call within 24 hours of the final telephone call the provisional winner shall forfeit his/her
prize and the Promoting Company shall randomly select a provisional new winner. The prize will be
delivered to the winner at the address indicated in the participation phase.

PRIZE FORFEITURE:

In the event that the provisional winner who was randomly selected to win the prize does not respond to
the Promoting Company or its authorised representative(s) within 24 hours of the final telephone call or is
unable to provide their till slip the provisional winner shall forfeit his/her prize.

FINAL NOTES
e Participation in this prize event implies for the "Recipient" the unconditional and total

acceptance of the rules and clauses contained in the present regulation without any
limitation.

e The initiative is not cumulable with other and/or previous initiatives and/or prize events
that promote the purchase of the same products involved. In such case it will not be
possible to use the same Purchase Document for multiple initiatives and/or prize events
promoted by the same Promoting Subject.

e Purchase Documents that report purchase data different from those of the play made will
not be accepted. Non-original Purchase Documents, duplicates/reissued, certified copies,
management and/ or counterfeit documents, reporting abrasions or erasures, altered,
illegible or if any technique has been used to alter their originality will not be considered
valid. If all the requested elements are not present, the participation will not be considered
valid.

e Itis important that on the Purchase Document the products purchased are clearly
described: generic documents in which only the department or category of the product
purchased is indicated cannot be accepted. The eventual loss of the Purchase Document
and/or the sending of the same in times and ways different from what is provided in the
present regulation will imply the forfeiture of the right to receive the prize.

e The Promoting Company reserves the right to request the participants to send by surface
mail the following documentation: intact and original Purchase Document, barcodes
(EAN) of the products purchased cut from the package (or photocopied if it will not be
possible to cut them) Purchase documents that contain the return of products previously
purchased will not be considered valid for participation purposes.

e The correspondence and truthfulness of the data provided at the act of participation are
indispensable conditions for the recognition of the prize. The participant will lose the right
to obtain the prize if the data provided in the participation phase are not confirmed and/or



should result not truthful. The Promoting Company assumes no responsibility in case of
failed delivery of the prizes due to the indication of incorrect data by the participants.

In the case of online purchases, the invoice/receipt and the relative order
confirmation/shipping confirmation (in case the latter were requested for eventual
controls) must report, as holder, the same registry of the subject that makes the
participation.

In the case of online purchases, the invoice/receipt and the relative order
confirmation/shipping confirmation (in case the latter were requested for eventual
controls) must report, as emission dates, dates included in the duration of the initiative. By
way of example, purchase invoices whose order or shipping confirmations report dates
prior to the start of the activity will not be accepted.

In the case of online purchases, the Company reserves to verify that the purchase has
gone well and that the products have not been returned. In case of doubts, the Company
reserves the right to carry out further verifications.

The Promoting Company reserves the right to verify the real purchase of the products
involved also through a control of the points of sale involved, in case of ascertained
irregularity, the participation will not be considered valid.

The Promoting Company assumes no responsibility for problems of access, impediment,
dysfunction or difficulty regarding the technical tools, the computer, the cables, the
electronics, the software and the hardware, the transmission and the connection, the
telephone line that can prevent a competitor from participating in the contest.

The Promoting Company is not responsible for failed delivery of the communications
made to the participants due to the indication by them of incorrect and/or not updated
data, to non-existent/ erroneous, not available e-mail addresses, to mail boxes full or
disabled, to unreachable servers or to anti-spam filters. Based on one's personal
computer security settings and those defined by "Internet providers," some e-mail
communications, although free of suspicious information or sensitive data and guaranteed
constantly with appropriate Antivirus and AntiSpam filters, could be recognized as SPAM
or Unsolicited mail. It is recommended therefore to perform a quick consultation of the
folder SPAM

No responsibility will be imputable to the Promoting Company in case of delivery of the
prizes whose package has been evidently tampered with, broken and/or damaged. The
delivery of the prizes will take place via mail or courier, to whom the damage found must
be contested immediately at the moment of delivery. The recipient is advised, before
signing the delivery receipt, to carefully check that the package does not show evident
signs of tampering, breakage or other; in these cases, the recipient can reject the delivery,
clearly indicating the reason on the delivery receipt.

“Warner Bros. and its affiliated companies are not promoters, co-promoters or
administrators of this Prize event. By patrticipating in the Prize event, participants agree to
release and hold harmless Warner Bros. Discovery, its affiliated companies and
respective officers, directors, employees and agents from and against any claim or legal
cause arising from participation in the Prize event or from the receipt or use of any prize."



e This prize event is addressed exclusively to the "Recipients" (indicated above), therefore
all those who have a relationship of collaboration and/or dependency with the Promoting
Company and all subjects involved in the organization and management of this prize
event are excluded. By way of example but not exhaustive: Retailers, Wholesalers,
Shopkeepers, Employees who participate on behalf of customers and not. Such
participations will not be considered valid.

e The users who, according to the unquestionable judgment of the Promoting Company or
third parties by the same incaricated, result winners with means and tools judged
fraudulent or in violation of the normal course of the initiative, will not be able to enjoy the
prize won in such way. The Promoting Company or third parties by the same incaricated
reserve the right to proceed, in the terms judged most opportune and in compliance with
the laws in force, to limit and inhibit every initiative aimed to bypass the participation
system devised.

e Personal information: By entering the competition, you consent to the collection, use,
storage, disclosure and processing of your personal information by the Promoter for a
reasonable period for the purposes of administering the competition, providing the prize
and other activities as contemplated in these rules. The types of personal information that
the Store Owner may collect includes information necessary for its legitimate business
interests and the categories of personal information identified in relevant data protection
laws in South Africa. This may include your name, identity number, e-mail, physical and
postal addresses, contact information, and other information you provide when entering
and participating in the competition.

e Consumer Protection Act: It is not intended that any provision of these rules contravenes
any provision of the Consumer Protection Act, 68 of 2008, and therefore all provisions of
these rules must be treated as being qualified, if necessary, to ensure that the provisions
of the Consumer Protection Act are complied with.

e Law and jurisdiction: These rules shall be governed by the laws of South Africa. The
participant consents to the non-exclusive jurisdiction of the High Court (Gauteng Local
Division, Johannesburg) in respect of all matters arising out of or in connection with the
competition or these rules.

NO FEES FOR PARTICIPATION:

The participation is free, except for the cost of connection to Internet defined by the tariff plan of the
operator used by the participant that does not represent any income for the Promoting Company. All
prizes will be delivered free of charge within the maximum term of 180 days from the date of identification
of the winners.

PUBLICATION OF THE REGULATIONS:

Availability of these rules: A copy of these competition rules may be obtained by contacting
the Promoter on its Share Call line: 0860-114-146, or by email at consumer_sa@colpal.com.
Alternatively, these rules are also available on Colgate’'s website: www.colgate.co.za, listed
under ‘Competitions’.
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